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150 million U.S. monthly active users

Potential ad reach of 945.2 million among 18+

$10 CPM, $1 CPC, and $500 min. campaign spend 

#1 downloaded app in more than 40 countries

Influencer pricing can range from $5 to $2,000. 
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Ads featuring TikTok creators can boost brand
favorability by 26% 

 65% of users relying on online reviews and creator
recommendations to decide what to buy



6sfoglini.com

Gianluca Conte (23), better known online as itsQCP or simply QCP, is an Italian-
American YouTuber and TikToker. Started his internet career as the Angry New
Jersey Cooking Show.

Danny Mondello (24) from Rossville, Staten Island behind the wildly popular
TikTok account “Meals_by_cug.” Started his career reviewing restaurants and
cooking at his mothers suggestion. 

1.2 M 12.1 M

907K 1.6M

https://www.tiktok.com/@meals_by_cug?lang=en


Introduction/Hook
I heard this new cascatelli pasta has the best saucability, forkability, and toothsinkability 
Let's see of thats really true! 

Part 1 of TikTok - Show the Raw Noodle 
Show that the sauce is finishing up 
Show and name all 3 raw pastas that are going to be compared 
Throw them in the pot aggressively. 

Creative Transition

Part 2 of TikTok - Set Up/Show the Cooked Noodle 
Strain the pasta 
Throws the pastas in 3 different bowls
Short close ups on each of them to show their differences without sauce
Sauce gets thrown on the pasta aggressively (cut directly to transition)
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Creative Transition
Close of his face with the sauced pasta "lets see if this pasta really holds up against the
competitors" 

Part 3 of TikTok - Forkabilty and Saucibility
Forks the first pasta (close up of him making a face) raises it up to show the sauce
dripping off of the pasta
Repeats this with all 3 pastas -cascatelli being the last to be forked  (doesn't drip off of
the cascatelli) 

Part 4 of TikTok 
"Finally - tooth sink ability" brings food up to their mouths and all agree that the
cascatelli is the best pasta to bite into

Conclusion
Cascatelli is the best pasta by far! 
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APRIL 2023

MAY 2023

JUNE 2023

JULY 2023

AUG, 2023

SEPT. 2023

OCT. 2023

Reach out
to the
influencers

Create
contracts

May 2023 -
Collaborate
with and
create a
storyboard
for the TikTok
commercial
with the
influencers.
 
shoot/produce
ad content

Set up and
prepare for
the release
of the
TikTok Ad

Release
TikTok ad

Have
influencers
make 3
different
meals in
their
tiktoks with
Cascatelli

Have
influencers
make 3
different
meals in
their
tiktoks with
Cascatelli

Release
commercial 
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AGE BRACKET

Gen Z and
Millennials,
ages 11-38
overall (Pew
Research
defined)

SITUATION VALUES PERSONALITY

From kids about to be
teens all the way to
people entering middle
age, our target market
has had or is having
formative years during
times of incresingly
social and economic
turbulence

Brand is paramount,
price less important
Important values
include convenience,
substantial nutrition,
and overall value of
experience
Foodies but without the
added price + legwork
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Throwbacks are fun
Gotta laugh to keep
from crying
Perpetually in a silly,
goofy mood
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BRAND IS
PARAMOUNT

YOUNG AUDIENCES
CRAVE
INNOVATION

BRAND > PRICE SUSTAINABILITY
& HEALTHINESS
HELPS
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Video Production Fees: $10,000

Post-Production Fees: $7,000

Media Buying: $40,000

Influencer Fees: $30,000

Media Buying
40%

Influencer
30%

Miscellaneous Fees 
13%

Video Production Fees
10%

Post-Production Fees
7%

Miscellaneous Expenses: $5,000
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Grand Total: $100,000
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