


Gap is struggling with overall brand enthusiasm



 



Step 1: Reflected on Gap’s current market challenge of losing Gen Z
customers
 

Step 2: Brainstormed ideas surrounding Gap’s current branding and
product extensions responsible for acquiring Gen Z customers

Step 3: Decided to launch branded patches for Gap products; but only if the
companies in question adhered to a number of eco-conscious
requirements

Step 4: A portion of the proceeds from each patch would partially go to the
organization in question, and could be sold on partners’ websites as well













https://visionone.co.uk/brand-archetypes/regular-guy-brand-archetype/#:~:text=The%20Regular%20Guy%20Brand%20Archetype%20Explained%3A,for%20them%20to%20look%20greedy

